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Coles, L. (2017). Social media for business : Foolproof tips to help you promote your business or your brand. John Wiley & Sons, Incorporated. https://research.ebsco.com/c/ix3dnl/search/details/cembi2rdxn?limiters=FT%3AY&q=Social%20Media%20for%20Business%20Marketing 
This resource is chapter one of the book. It goes over the basic concepts of social media influence on the population. It explains what social influence is and how this can help you reach potential clients and build your brand. It also explains the basic concept of star reviews and how this can impact customer attraction. For example, a person will be more inclined to visit your business if it has hundreds of five-star reviews and comments versus a business with little to no feedback, in the form of reviews. This source also goes over the alternatives digital media provides compared to traditional media. For example, instead of paying for a TV & radio ad, you can create a YouTube video ad and/or a podcast to promote your business. It also goes over the benefits of social media such as being accessible for any budget, huge audience potential, receiving real time feedback, etc. This resource is very useful as it addresses some of the basic, but very important concepts of social media marketing. The information is reliable and non biased, as it comes from a respected author and the SNHU Shapiro Library. It fits perfectly into my research, and it can build the foundation for my arguments. This book has a plethora of valuable information throughout its multiple chapters, thus is perfect for my bibliography.
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[bookmark: _Int_XMCntaKw]This resource is a podcast. During this episode the hosts of the podcast had a guest by the name of Amey Lee who specializes in helping small businesses build their brand with strategic marketing. Lee provided different tips and insights regarding how content can help build and establish your brand. Additionally, she goes on to emphasize the importance of small details. For example, she mentioned that one day she noticed her automated customer support emails were be signed off as “Sincerely, …”  Which she viewed as an outdated sign off. Nobody says that anymore. Thus, she immediately removed it and replaced it with her brand’s signature of “Here’s to doing what you love” This example shows how a small detail and/or a small inconsistency can have a dramatic effect to build your brand. This source was valuable because it came from someone who had firsthand experience developing small business’ brands. This source is very different from my others because it came from a podcast rather than an academic journal. The information is reliable, nonetheless. This podcast does have some pro-feminist bias. This resource fits well into my research because developing your brand is inherently part of the conversation when discussing how a business can reach a diverse audience. The education this podcast provided reinforced the idea that a strong digital presence can help build a business and reach a diverse audience. 
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This resource is a short article by Forbes. The article discusses benefits of using social media for your business. It discusses some major benefits like leveraging user-generated content, engaging with customers, etc. It repeats some of the benefits touched on SBDC Oregon’s article, as well. However, it builds upon that by providing some effective social media marketing strategies. Such as creating high quality content, optimizing your profiles, and staying up to date with trends. This source is useful as it provides a surface level overview of social media benefits and strategies. Compared to my other references they do not go into a deep dive about this information, but it is helpful in a general sense. The source is trusted and objective. Forbes is a major media outlet that originated as a (print) magazine, and it is highly reputable in the business world. It dates all the way back to 1917. This source fits well into my research because it provides some great general info in a concise manner which I can use to build my arguments. A Forbes article will always be a strong source for general business education and a good addition to this bibliography.
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This academic journal identifies factors that encourage businesses to adopt social media as a tool for marketing, communication and customer relations. This resource analyzes different social media platforms and the level of engagement that one can receive with the right strategies. According to this resource, there are four major functions of social media: Communication, branding, place of business, and marketing. Followed by four major benefits: Learning, listening, & conveying tools. Documentation, administration & integration facilities. Means of planning, strategy & management. Means of control, evaluation & measurement. This resource was very informative and will be very useful for my continued research of professional social media usage. This piece was not biased; it provided all the information very matter of fact. It also comes from a trusted source: Greenation International Journal of Economics and Accounting. Additionally, it was retrieved from the Shapiro Library of Southern New Hampshire University. The piece has been peer reviewed as well, which adds to the credibility of its findings. The goal of this piece is to inform the reader of the benefits (and risks) of professional social media usage. This fits perfectly into my research because it answers many of the questions my research poses. Such as "What are the benefits of using social media for my business?" and "What audiences will receive my message?" This piece strengthened my belief that social media is a fantastic professional (digital) tool. With the great level of facts and details this resource provided I can start building my arguments knowing I have a credible resource to back up my talking points. 
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This resource is chapter two of the book. It talks about strategies you can use to build your social media presence. It poses the question to the reader, what are your overall social media goals? Depending on your goal, such as building customer relations, recruit, etc. There will be different tactics you can implement to achieve it. The resource defines “strategy” as the overall direction of your company and “tactics” as the actions that should be taken to execute the strategy. This chapter goes over a few strategies, building relationships, being a social media leader, building a following, keeping up with competitors, and a few others. The author emphasizes, however, that there are endless amounts of strategies, so it is heavily dependent on your goals. This resource is helpful because it contains valuable education for someone starting out. It provides a potential roadmap for a business. There is also no clear bias. It comes from a reliable resource; a book pulled from the SNHU Shapiro Library. It works well with my research because similar to the book Social media for business : Foolproof tips to help you promote your business or your brand, it builds a foundation of knowledge for beginners. All in all, It is a strong source of information for my bibliography.  
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This is an academic journal. This resource explains how brands in selected business models utilize social media to achieve communication and business goals. Additionally, it identifies which elements are the most interesting for users and why. This resource also identifies the major social media interactions that exist. i.e.  Business-to-business (B2B), business- to- consumer (B2C), consumer- to- consumer (C2C) and consumer- to- business (C2B). With B2C being the most important. Further, the authors took the time to analyze multiple brands and deep dive into their utilization of digital media, and interaction with its consumers. Specifically in LinkedIn, Twitter, YouTube and Facebook. Some of these brands included NVIDIA, Etsy, and Google. Their research shows that 100% of them use it for B2B and 93.75% use it for B2C. The conclusion of the research is that when social media is used in a manner that aligns with a brand’s profile targeting the appropriate audience it helps build trust in the brand, customer loyalty and engagement. This academic journal was very useful and provides great insight into brands that have achieved success with their digital presence. The information is reliable, as it came from the Shapiro Library from SNHU and has been peer reviewed, which adds to is credibility. This fits great into my research because it provides real world stats I can use to build my argument. In conclusion, this resource is a strong addition to my bibliography because of its legitimacy and direct correlation to my research. 

